CORPORATE
REPUTATION

9

\
|
r

EEEEENNO
&

(CITITITITIETELELT §

y
- o !I'|
1
D,
‘ iEs | B zut

T

SARAH BOLGER
HEAD OF COLMAR BRUNTON

CORPORATE REPUTATION INDEX

+—}COLMAR BRUNTON WRIGHT

A Kantar Company COMMUNICATIONS




The 2021 NZ Corporate Reputation Index (CRI)

Uses the global 16 Industry categories Nationally representative Survey period from
RepZ framework " Brands indexed against sample by age, gender ~ end Feb-Mar 2021*
with standardised  major competitors in their and region |

reputation attributes ~ category to remove Average sample size of

| ncl udes New ; Z endulsty hiak 6 s n=500 per category

top 50 consumer Over 30,000

facing corporates by New Zealanders

revenue as listed in interviewed over last 7

Deloitte Top 200, plus years

includes financial
services brands
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Uses our globally validated RepZ framework, with reputation measured across four pillars.
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TRUST RESPONSIBILITY LEADERSHIP/

FAIRNESS
SUCCESS
Can be trusted Treat employees well Well known Charge fair prices
Positive influence on Environmentally Leaders not followers
society responsible First to market with new
Honest and ethicalin the products & services
way they conduct Offer investors a good
business

financial return

Reputation
score
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Corporates with aresilient reputation are more likely to weather the storm.
There are 12 corporates in NZ that sit i1 n this
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LOW MEDIUM HIGH
<95 REPUTATION INDEX 05-104 105+
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A resilient reputation supercharges advocacy

ADVOCACY BY REPZ INDEX SCORE

LOW MEDIUM HIGH

<95 REPUTATION INDEX 95-104 105+
55%
31%

16%  15%

8%
H B —

5%
I
Il DETRACTORS "l ADVOCATES
DETRACTORS ADVOCATES
il think so poorly of them, | would |be cr i fithickadwelofthemo wduld $§peak ighly o themevidhout being asked OR
I would be critical of them if someaoane asked|l mwoapdnsperak highly of them if some
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Reputation
In Context
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Kiwis increasingly want to better understand what corporates are doing beyond profits

| 17%
| 0 0
RESPONSIBILITY | ) 14% 15% 15%
‘ 13%
Treat employees well
Environmentally
responsible
2017 2018 2019 2020 2021
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Despite a challenging 2020, New Zeal
continues to build

Awakening
on plastic

& - Realisation

A about waste
‘ ’ ‘.”«:;7. : ; jl
/:
2011 2012 2013 2014 2015
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CORPORATE REPUTATION INDEX 2021 committed you are to living a sustainable lifestyle? (Top 3 box,
ranked self 8-10/10) Base: n=1009

Q: Where would you place yourself on our scale in terms of how i\ W R l G H T




In contrast, the way Kiwis view corporate leadership is shifting

&

LEADERSHIP
28% 28% 28%

Well known 26%

Leaders not followers

25%
First to market with new
products & services

Offer investors a good
financial return

2017 2018 2019 2020 2021
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Key concerns of the NZ public from Better Futures this year inform the potential for reputational
risk in this climate.

L
Society

g Cost .of living, ]@ S.uicide rates, | The bu.ild up.of
housing, healthcare violence and caring waste including
FAIRNESS  all came up as top TRUST for our most RESPONSIBILITY  plastic, packaging
concerns this year vulnerable continue and recycling and
| to be priorities other environmental
: concerns
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Three categories showed notable increases in reputation aided by their positive actions
during 2020

]ﬂ}“?iﬁ-lﬁ

Media / Telecommunications
Entertainment / Distribution

Insurance

Perceptions of reputation in these categories improved overall meaning a strong
performance for companies in these industries is amongst a rising tide
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most reputable

New Zealand
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