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 future


      Better Futures Key insights into Kiwis perspectives on sustainability and social and environmental issues. 
 
 SAVE THE DATE: 22 March 2024 Find out more       Connected Innovation A guide to innovating 
 differently. Find out more       Join our panel If you’d like to share your opinions on our surveys and earn generous rewards, join our online panel. Find out more       Corporate Reputation Corporate reputation emerges from consumer perceptions of current and past performance and it really matters, especially today. Find out more        





About Kantar
Kantar is the world’s leading marketing data and analytics company. We have a complete, unique and rounded understanding of how people think, feel and act; globally and locally in over 90 markets. By combining the deep expertise of our people, our data resources and benchmarks, our innovative analytics and technology, we help our clients understand people and inspire growth.
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Latest Thinking

Four Square takes out the Kantar Supreme Ad Impact Award for 2023Having tested 127 creatives over the last year helped us reveal an elite selection of TV Ads that resonated most strongly with Kiwis. By captivating audiences and sparking talkability, these ads have certainly left a lasting impression.

Read more



Marketing Trends 2024Our Marketing Trends 2024 have been sourced from across Kantar. We look at macro and micro trends for marketers to consider as part of their brand growth journey, and how they might suit their own objectives. From insights to behaviour, from culture to data, we cover some of the key trends that we see emerging and growing over the next year.

Read more



How can AI empower your innovation process and unlock new connections?Discover three tips to empower your innovation process through AI, whilst not losing sight of the need to deliver meaningfully different brand experiences.

Read more



Connected InnovationHow can you innovate differently in a competitive landscape? How can you drive brand growth? Why is it important to connect innovation with other areas of the business?

Read more
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Ka kite anō au i a koe
Thank you for visiting. Please get in touch to talk to our trusted experts about how our market or social research can help your organisation.












Get in touch
 
Name(Required)

Email(Required) 

Phone

Subject(Required)

Date

Message(Required)

Comment

Name
This field is for validation purposes and should be left unchanged.



         
Δ


   





Our Office
Auckland
 Level 1/46 Sale Street,
 Auckland 1010
 T (+64) 9 919 9200
 Find us
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